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Finding Your New Active-Aging Consumer:
How Search, Social, and Al Are Redefining
Product Discovery
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Pattern Accelerates Global Ecommerce
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Product discovery is changing (again)
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Advertising Revenue by Platform 2024

$264.6B

$91.3B

$66.9B
$56.2B

Google Facebook Instagram Amazon

US$ BILLIONS

Source: Oberlo, Statista, Sproutsocial, eMarketer 2024

$36.1B

$23.6B

$12.6B

YouTube

TikTok

Microsoft

$5.4B

Snapchat

$3.6B

Pinterest

$1.7B

Twitter/X
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Active Aging on Amazon

’

Search demand is exploding as consumers across generations invest in prevention & healthy aging.

Trending Longevity Keyword Buckets

Keyword Family YoY Search Growth
Sunscreen +18%
Women's Health +30%
Multivitamins +15%
NAD Supplements +111%
Creatine +54%
Collagen +19%
Multivitamins +16%

Sources: Pattern Internal Data, AARP, CRN

Older Consumers: Aging with Intention
(50-75)

80%+ shop on Amazon monthly

Increased Amazon spend of ~60% since 2019
Control 70% of U.S. disposable income

Strong buyers of joint support, collagen, women'’s
health, NAD

Younger Consumers: Preventing Aging Early
(25-44)

e 85%buy on Amazon weekly
e /3% take supplements daily
e Women's creatine use +119% YoY
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Marketplaces have so many shelves
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Playing the Keyword Game: Non-branded Traffic
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MARKETPLACE
Amazon

NMNH Supplement
Alternative — Liposomal NAD +
Resveratrol - 30-Day Supply — Third-
Party Tested - 60 Capsules — Adv

ASIN
BOFBSC1CDZ

PRICE
$39.53

EST DAILY IMPRESSIONS ESTDAILY CLICKS
149,464 3,875

# OF RATINGS AVGRATING
4.6

KEYWORDS IN TOP 4 KEYWORDS ON PAGE 1
Y 1116 2712

Source: Pattern Internal Data

Digital Shelf > BOFBSC1CDZ

TOP 5 COMPETITORS

Digital Shelf
Top 5 Competitors

Avg Price Avg Rating

$38.07 452

Avg Keywords in Top 4

284

Avg Keywords on Page 1

2,192

8457 mg Extra Strength
NMN Alternative Liposo...

Patented NAD+ Supplement
for Anti Aging and Cell...

Liposomal NAD+ Supplement
500mg with Urolithin A.,...

NAD Supplement,
1500mg - USA Made Liposomal...

Life Extension NAD+ Cell Regenerator™
and Resveratrol Elite™...

TRUNIAGEN

WELLNESS
LABSRX

Life Extension ~ $4354
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TikTok Shop

J" TikTok Shop

Daily Avg. Time
SpendonTT 2.5HRS
Monthly Monthly Video
Users

207M

Est. GMV

(2024 Annual)

$9B

Views

1.4B

YoY Growth

(2023 to 2024)

+650%

Add comment...
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TikTok Shop Users

@ AGE
53% are age 25-44

@ NCOME

$119k average household income

AGE 25-34
icl0)74

AGE 18-24
26%

’

AGE 35-44
23%

AGE 45+
21%



TikTok Shop Case Study

Micro

250K+

Trailing 30 Day
Units Sold

$6M+

Trailing 30 Day
Revenue

General wellness, skin/hair support, &

joint support
e Stable, recurring use supplements

° Straightforward, educational, &
wellness-oriented
e Avoid chasing trends & Gen Z fads

Source: Kalodata

i)

My Core Ingredients! * Partner" affiliate@microingredients.com

255K+ Follower

collagen
peptides

o000

Micro Ingredients
CEZETI Micro Ingredients
Multi Collagen Peptides
Powder - Hydrolyzed Protein...

47% %k k9 1.2M sold
$3495

4.7M Sold

2327 Videos

the.
Micro Ingredients

CEZITITD Micro Ingredients
Vitamin D3 K2 Supplement
Softgels

46%kKkkJ S551.8K sold

Mi ret. M'CRO

oil of
oregano
o [

&

Free shipping o8 h

Micro Ingredients
CEIITI Micro Ingredients
Oregano Oil with Black Seed
oil

4.6% kkKkd 481.5K sold

$24.95

collagen

_ee00

Micro Ingredients
CEIITI Micro Ingredients
Multi Collagen Complex, 240
Capsules

47% %Kk 301K sold

$24.95

e oo MG

Micro Ingredients

CEFIEED Micro Ingredients
Vitamin D3 K2 5000IU Softgels
| Infused with Sunflower Seed..

45%kkkkd 176.0Ks
$21.99
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Who are we targeting?
AUDIENCE ATTRIBUTES

How do we tell
the story?

VIDEO ARCHETYPES

What grabs their
attention instantly?

HOOK ARCHETYPES

What do we want
them to feel?

EVOKED EMOTIONS

Why do they care?

MOTIVATIONAL ARCHETYPES

What about the product
matters most?

PRODUCT ATTRIBUTES
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TrendVision: Unlock Social Engagement with Al-Powered Insights lo

Analyzes thousands of Conversion-ready Outputs strategic briefs for
videos daily content outlines by audience scalable assets per audience

, Videos
s AUDIENCE AUDIENCE ,' Use our Al video generator workflow to create this
. ; i S Millennial Bio-hackers Middle-Aged Health Conscious B Y
What is the Right Dose O GMV $980k, Views 14m, $0.07/View GMV $720k, Views 10.3m, $0.06/View
of Antiaging NAD | ® [3 Xlidte v 5’ t:l'eft hare with agencies, content
cher B ®) HOOK ARCHETYPE TTS GMV/View HOOK ARCHETYPE TTS GMV/View rentors, AN S COTTET
> Personal Story $.11 Don’t Make This Mistake $.05
> i
) MOTIVATOR ARCHETYPE* MOTIVATOR ARCHETYPE* e} Creator Brief o
= . Targeted guidance crafted specifically for your
< Hope-LongeVIty $.014 Informs $-03 Y2 creator community, such as TikTok Affiliates
N
D VIDEO ARCHETYPE VIDEO ARCHETYPE o
-~ . o . 9 Ive prie
Education & Expertise $.09 Demonstration Benefit Proof $.04 (+)0 step-by-step instructions to help your team or

creators execute this concept during a livestream
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Estimated LLM vs. Organic Search Value

Traditional Organic Search LLMs (Including Google Al)
Untracked/Misattributed LLM Impressions Total LLM Value

semrush.com ) SEMRUSH




BRAND X GEO Scorecard

Generative Engine Optimization

50%

You’re Falling Short

Positive

91%

Sentiment

1d perception inresults

Generated on 06/18/2025 analyzing @ ChatGPT4.1-mini

Scorecard

Reach

How often you appear

Rank

How often you appear ahead of
other brands in answers

Sentiment

How you are viewed in Al
generated answers
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4
B RA N D X #» Suggestions for Rank & Reach
GEO Scorecard

atior Target content gaps for topics you're struggling with ([ ([EEX2D

Enhance your brand’s visibility in Al search results by developing engaging, high

impact content focusec here your brand currently lacks presence.

Prenatal Vitamins
50%
(]

You're Falling Short

Creatine

Positive

91%
Sentiment B Target key product features for conversion ([0S ([EEED

Optimize your listings to align with high search volume topics. A Pattern Content
) (i CHRCT T3 Cneay e [ A e Brief can help you identify relevant keywords and craft compelling product
content on your listing.

B Format content for question/answer interfaces ([(EL ([EEX

Al systems often favor formats like FAQs and detailed comparison guides for
Rank & Reach delivering quick, accurate, and comprehensive responses. Structure your content
to anticipate and thoroughly address common user questions.
We analyze your brand's ecommerce data, along with data from hundreds of other brands
and Al-generated results, to calculate your visibility in large language models (LLMs). You
i LN Keep content fresh and relevant

how frequently it's mentioned.

Ensure your website content is current and clearly dated (e.g., "Top Tech Trends

2025"). Al models prioritize more recent information, making your brand seem

1 Creatine L more relevant and trustworthy.

#» Suggestions for Sentiment
You Klean Athlete

Create Wellness Vega Boost sentiment for high impact topics
Klean Athlete Nutricost Proactively create and promote positive content and keywords, especially on any
Nutricost You sources frequently cited by LLMs.

Vega Optimum Nutrition B Proactively address negative sentiment (St

dentify independent or social platforms impacting your sentiment and actively

work to mitigate negative impact.

Diversify your customer review sources

+ Viewadditional 4items Capture and highlight positive customer experiences across various digital
channels. LLMs often incorporate sentiment from a wide range of sources.




Thank you

Tim Johnson | tim.johnson@pattern.com
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