Naturally Informed Microbiome: Mastering the Market

INSIGHTS INTO
‘BIOTIC’ SUPPLEMENT
CONSUMERS

DEEP DIVE INTO GUT/BRAIN

AND INFLAMMATION
TARGETS

Traci Kantowski Aurore de Monclin
Industry The Healthy
Transparency Marketing Team

Center and GPA

May 24, 2023

WHEN IT COMES TO HIT B
‘BIOTICS, GUT HEALTH
BENEFITS ARE WIDELY
UNDERSTOOD

Search for gut
health products

on Amazon
yields over
3,000 results

Same search

on Google

yields over 55
million results!
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OVERALL MICROBIOME HEALTH

AWARENESS IS GROWING AND
PRESENTING FOR
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MENTAL HEALTH IS ONE OF THE M » &%
TOP GLOBAL HEALTH CONCERNS
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“Mental disorders
are a leading cause
of disability
worldwide, with no
evidence of a
decrease in this
burden since 1990.”
Alize Ferrari, IHME

GUT-BRAIN CONNECTION HMT o Eer
BECOMING MORE UNDERSTOOD

.-
0200 Fediy o
HIT 5 g
’Biotic consumer interest in
mental health is high
w 580/0 of prebiotic
supplement users said that an
area of mental health* is a
concermn 55% of synbiotic and
postbiotic supplement users
560/ o said that an area of mental
0 of probiotic health* is a concem
— supplement users have mental
. health concerns

* Mental health concerns included: Anxisty or stress, depression, lack of mental acuity, insomnia/sleep problems, memory issues or mood
* 2023 ITC Insights Consumer Supplement Survey
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WHAT DO ‘BIOTIC CONSUMERS WITH HMT o e
MENTAL HEALTH CONCERNS LOOK LIKE?

PREBIOTIC USERS PROBIOTIC USERS POSTBIOTIC USERS SYNBIOTIC USERS
(] [ ] (] [ )
4% 56% 54% 46% 56% '\ 44%,
Age Age Age
EEIE 1834 | 3554 55+ ] EEZEl EEIEDER
43% 39%  18% 39% 41%  20% 48% 39%  13% 51% 38% 1%
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WHAT DRIVES THEIR PURCHASES?
PREBIOTIC USERS PROBIOTIC USERS POSTBIOTIC USERS SYNBIOTIC USERS

+ 20% are new users or + 20% are new users or «33% looking for + 22% are new users or
have increased their use have increased their use combination with pre and have increased their use
+30% look for a pre/pro + 23% look for a muli- pro + 31% spend $60+
combo strain formula; 22% look « 21% are new users or monthly on supplements
« 25% spend $60+ for a profpre combo have increased their use + They shop online (42%)
monthly on supplements | = 22% spend $60+ « 32% spend $60+ and natural (17%)
« They shop online (42%) monthly on supplements monthly on supplements retalers
and at natural (17%) and |+ They shop online (39%) « They shop online (42%) - 88% appreciate and/or
mass market (17%) & mass market (20%) and natural (18%) are willing to pay for
retailers retailers retailers branded ingredient
« 79% appreciate and/or + 76% appreciate and/or « 86% appreciate and/or + Recommendation from a
are willing to pay for are willing to pay for are willing to pay for health care professional
branded ingredient branded ingredient branded ingredient drives trust for 24%
. ion froma | - ion from a . ion from a
health care professional health care professional health care professional
drives trust for 30% drives trust for 32% drives trust for 26%
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HIIT The Four Factors® Brand Acosleration System

v MEDICAL NEED
My CONDITION My ATTITUDE Wy Soldion My TRABITON
need o chan “want o chang 1o ocan 1 don'twant/need o change’
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HMT

Technology Stakeholder
. Benefit Insights
Trend expression 9
. * Supports healthy mood B
Zenbiome™ COPE + Promotes better occasional stress H
. coping 3
Designed to help . SuEpons brain function f
clients better handle « Enhances vitality £
life’s occasional 3
stressors. H
Targeted s#zpon for
coping with day-to- " :
day siressors and Ingredient Insights
mood changes. o
+ Psychobiotic 1714 | ° ‘agetthegutbrainaxis
« Vitamin B6, 12 e
+ herbal extracts fatigue, and sleeplessness
HYIT
#*%, Narrative: SCIENCE
L MICROGOME
Y :
L
Founded by Experts " Backed by latest science |
&research
B
§
Physical link z
through which the " GhEem A, ¢ WSy e qureqeely Y H
gut microbiota _“ ;' — ..,: - - - ~_ .‘:“_. .- g
communicate with e o e W P — - ot §
the brain . -
Detailing the mode of
action
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Trend expression
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Hers Mood Mental Health Probiotic

Adaily care women's supplement for
healthy mood balance.

“Get a good gut feeling.”

Lifestyle Stakeholder

Benefit Insights

« Promote the feeling of caim
« Naturally manages mood balance
« Balanced gut, balanced mind.

Ingredient Insights

« 30 Probiotics blend
« Vitamin B, D

« Ashwagandha

« L-theanine

+ Formulated to promote digestive
balance and emotional well-being

©32023 - Healthy Werketing Team
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Narrative: SELF

Elevate my well-being

Premium and Treating Me...

Mind-body connection

Personal Touch
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Trend expression

Early Mass Stakeholder

Benefit Insights

Reduced stress levels

Boosted energy & focus 5
« Improved digestion £
« Feeling lighter and slimmer §
| « Strengthened immunity H
| | * Improved Mood §
l « Effect within 2 weeks b}
|
Ingredient Insights
« 40 billion CFUs of 4 + 250 times better survival rate
strains + support overall gut health + mood
Yourbiology Gut+ « Prebiotics
HYIT
Mass Stakeholder
Trend expression Benefit Insights
« Support digestive health
N N N * Help calm mind and body from stress £
Align Digestive De- §
p - Stress - — 5
? Probiotic + Ashwagandha - J« g
o Gummies. £
Deaily stress may disrupt xm i
your natural balance of *. 8
- N good gut bacteria. Align - @
Digestive de-stress
delivers digestive and Ingredient Insights
3 stress support*
Probiotics gg:?$m prokictic
« Ashwagandha brand
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THE RISE

T M o g Yy Do s

INFLAMMATION CONCERNS ON

HYT 5 i

Chronic inflammatory diseases

are th ignificant c
death in the wo

e et et

i
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‘BIOTICS AND
INFLAMMATION
ARE LINKED

e\

g - — o

-
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* Inflammation concerns included: Inflammation o jointother pain
* 2023 ITC Insights Consumer Supplement Survey
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’Biotic consumer interest in
inflammation concerns is rising

et

34% of prebiotic

supplement users said
that inflammation is a
concemn

35% of probiotic

supplement users

30% of postoiotic
supplement users

21 o/0 of synbiotic
supplement users

o
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PREBIOTIC USERS

48%

52%

Age

PROBIOTIC USERS

47%

53%

Age
1834 | 3554 | 55+ | 1834 | 3554 ] 55+ ]

WHAT DO ‘BIOTIC CONSUMERS WITH
INFLAMMATION CONCERNS LOOK LIKE?

POSTBIOTIC USERS
58% 42%

Age
1834 | 3554 | 55+ |

INDUSTRY
THANSPARENCY
CENTER

HMIT =

SYNBIOTIC USERS

834 | 3554 | 55+ |

30% 44% 26% 26%  42%  32% 35% 46% 19% 39% 46% 15%
HIT ) e
WHAT DRIVES THEIR PURCHASES?
PREBIOTIC USERS PROBIOTIC USERS POSTBIOTIC USERS SYNBIOTIC USERS

+ 22% have started taking
or increased use

32% look for a pre/pro
combo

26% spend $60+
monthly on supplements
They shop online (39%)
and mass market (19%)
retailers

75% appreciate and/or
are willing to pay for
branded ingredient
Clinical research on the
ingredient top trust driver
(30%)

21% have started taking
or increased use

22% look for a muli-
strain formula

23% spend $60+
monthly on supplements
They shop online (37%)
and mass market (22%)
retailers

72% appreciate and/or
are willing to pay for
branded ingredient
Clinical research on the
ingredient top trust driver
(29%)

21% have started taking
or increased use

32% look for a combo
with pre and pro

32% spend $60+
monthly on supplements
They shop online (38%)
and natural and mass
market (16%) retailers
87% appreciate and/or
are willing to pay for
branded ingredient
Values-based
certification top trust
driver (27%)

25% have started taking
orincreased use

33% spend $60+
monthly on supplements
They shop online (41%)
and natural (15%)
retailers

89% appreciate and/or
are willing to pay for
branded ingredient
Values-based
certification top trust
driver (28%)
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need to change’

DOES IT FIT MY
el

'DOES IT FIT "ME"?
Isitne .

HMT The Four Factors® Brand Acosleration System

My ATTTUDE oy soLMon Ny TRAGITION
I want to changs I have to :hann- | don't want/need to change’

aj!_:a f:bk

DOES IT FIT MY DAILY
ROUTINE|
Isitasol

DOES IT FIT MY FAMILY
ION?.

Is it normal / for everybody?




HMT

Trend expression

MegaMucosa 180

The first complete
mucosal support
supplement of its
kind, formulated to
support a healthy
mucosal barrier.

Technology Stakeholder

Benefit Insights

Toe Suras

Ire Cotrgaole rmucmasd
Sapgort suppiement of is kna £
¥

ouiy Sy H

- - - - %
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Ingredient Insights

Mesbons®
fosidedt

Lifestyle Stakeholder

Trend expression Benefit Insights
+ Reinforce the good bacteria 5
The NUE CO, * Help symptoms of IBS ?
PREBIOTIC + PROBIOTIC « Support gut and mental health H
Everything starts with a « Improves Immunity :
healthy gut. As the centre of 3
the body’s ecosystem, it's 2
connected to your brain, g
immune system and skin -
the key to well-functioning, . .
all-round health. Ingredient Insights
AU B « delivers to reinforce the good
bacteria in your gut and support
oy — the microbiore.
HYIT
Early Mass Stakeholder
Trend expression Benefit Insights
+ Occasional digestive upset
THORNE, . Sup?on immunity & a seasonal allergy 5
FloraMend Prime « Positive mood and healthy outlook ®
Probiotic® « Improve weight management g
B
: . Ahealthy gut is key 'ff
} to overall wellness. 8
- Digestive health, e
S L immune function,
- o and the state of your i i
e— ‘ re dependont Ingredient Insights
—t - on the health of your Lactobadillus gasseri
gut and its KS-13, « balanced gut flora for healthy
microbiome. M2, itter production
Bifidobacterium bifidum
GOt Blongl
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HMT

Different consumers, different expectations

Help my condition Positive change Better for me & my family 1 only take what | know
+ Proven ; Expert-led + Belief-Driven, + Benefit-led + Familiar ingredients,
Premium understanding

Gut+

Psychobiome ;
mucosal system

Mind-Body Connection Digestion & Stress

Prime Probiotic

Narrative: Science Narrative: Trust

Inner eco-system

© 203 Healthy Mrketing Team

Narrative: Pragmatic

KEY TAKEAWAYS
& OPPORTUNITIES

« Think ‘beyond the gut’ for biotic
products. While digestive health
still dominates, the gut/brain
connection and inflammation offer
new opportunities

Choose your consumer target(s)
wisely—you’'re better served from
honing in using the guidelines
presented vs. trying to be all things
to all consumers/brands

Probiotic and prebiotic supplement
consumers are similar in
demographic and tend to skew
female and older; synbiotic and
postbiotic consumers skew male
and younger — target accordingly
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Traci Kantowski Aurore de Monclin
Industry Transparency Center & Healthy Marketing Team
Global Prebiotic Association aurore@theHMT.com

traci@itcstrategy.com

Email us if you'd like a copy of consumer personas that match

lese benefit areas
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