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Your Guide to Stan@ing Out from the Crowd
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+ Over 20 years of marketing and communication expertise in the natural
products, personal care and nuriion categories.

People don't buy what you do,
they buy why you do it.

~Simon Sinek




Make Me
Care.

A good story has the power to change behavior.

A great brand story creates an emotional connection. It
helps people understand WHY your brand exists and why
we should care. People are more likely to trust your
brand, and ultimately make a purchase from you, if they
can form an emotional connection.

Be Authentic

Be Unique

Solve a Problem

Be Consistent

Make It Personal

Be Transparent

Educate your customer

Who is your customer? What markets and

consumer categories does your product appeal to?

What is your origin story?

Tell me about your founders

What allies do you have?

What is your purpose, cause, belief? Why does your

organization exist? Why should anyone care?

What was the spark/the passion behind the brand's
inception?

Reverse engineer how you tell your story. Look at
what your competitors do. How do you stand out?




Examples.

+ Build trust, show your staying power

Teman + Ownmistakes

« Align

+ Bepatient,
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+ Align with industry thought-leaders/influencers.

+ Berelatable, but be able to support your claims with science

[ + Bewiling to help - even when it doesnit benefit you (NBJ)
S + Look for health, heart health)
+ Education -atoothpa justa toothpas

m" + Beclear in your mission
+ Be PASSIONATE

Bewilling to rock the boat

+ Align with the right players (ie: Thrive Market, New Hope)

Thank You

Susan Fecko
https://www.linkedin.com/in/susanfecko/




