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What Factors Influence Organic Rankings on Google?
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YMYL and EAT

Your Money or Your Life (YMYL) <]
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Expertise, Authoritativeness, and Trustworthiness @
(E-A-T)

You need to demonstrate expertise in your field. Expertise)

- * Your About Us and Contact Us pages need to be easy to find.
Always include these pages in your footer and in your website

menus.
Use the About Us page to clearly prove your expertise and

dge—tell Google and your y they
trust you. Tell readers what you are doing to ensure your
products and brand meet industry standards for quaity and

You need to prove the person writing your blogs, articles, and other
content s an authority in your feld. (Authority)

« Every single blog, article, whitepaper, and other pieces of
collateral must have an author byline and bio. Include the
author’s name and credentials at the top of the page and
insert the bio at the bottom.

You need to show that your website is trusted by other experts and
professionals. (Irust)

+ Use endnote al ffact
benefits, iny i i
~Google and the FDA expect to see these. You will be
penalizedif you don't include endnotes and references.

. reviews and als on your website ~
consider including them on every page as a design element.



https://knowagency.com/eat-ymyl-5-things/
https://knowagency.com/google-quality-rater-guidelines-october-2021-updates/
https://knowagency.com/website-content-quality-checklists/

Fundamental Elements
for a Website

Website Checklist <]
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Writing Content — <]

In September 2022, Google rolled out the “Helpful Content Update” Here are the questions that
Google says should be considered when writing content”

Is this content helpful?

Does this content answer questions and educate?

. Is the author an industry expert?

Would you trust the author and content when making decisions about your health, wellness, and life?
Does this content do more than rehash known facts about a subject?

Does your content provide real value when compared to other pages in the search results?

Would you recommend this content to a family member?

. Is the content free of spelling and grammatical errors?

. Are your website ads and pop-ups small and easy to close?

0.1s it easy to navigate and read your website content?
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Thank you.

Your Strategic Search Advantage

ency.com




