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Communicating in store and online  
where are wenow

Asa Waldstein
Principal, Supplement Advisory Group

IMMUNITY
MASTERING THE MARKET
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o Principal: Supplement AdvisoryGroup

o Founder: Asa’s Regulatory EducationSeries

o American Herbal Products Association(AHPA)
o Cannabis Committee Chair

o 20+ Years Manufacturing/MarketingSupplements

o 3 FDA Inspections: No 483’s

o Certified Clinical Herbalist

Asa Waldstein

AsaWaldstein.com
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Update on key regulatory trends
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FTC Complaint AgainstTeami
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“Supports Immunity” canattract  
attention
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Common Pitfalls to Avoid
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Immunity support + disease = high risk

AsaWaldstein.com

FDA Warning Letter, Glenn Burkett Naples Corporation, 1/22/22

•“Krill Oil [included in the Candida Kit] Omega-3 supports immune system 
against Candida”
FDA Warning Letter, Applied Health Solutions, Inc, 11/22/21

− Chronic Fatigue Syndrome – To generally build up immune system, gradually  
increase GSE amount to the recommended dosage for colds, flus, and viruses. . . .
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All Marketing isConsidered  
“Labeling”

AsaWaldstein.com

• Productreviews & testimonials
• Social media posts

• Blogs
• Newsletters
• Amazon storefront

• Infographics
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Key Enforcement Trends
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• Social media
• Testimonials
• Videos

• Amazon
• Blogs

AsaWaldstein.com
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Hashtags are Claims
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• A normally compliant post can be made non-compliant  
by the use of a hashtag

e.g. #COVID, #NoMasFlu, #FluSeason

AsaWaldstein.com
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Hashtags are Claims

AsaWaldstein.com

Ed
uc

at
io

n 
U

se
O

nl
y

10



3/2/22

6

“Liking” A Post isSubstantiating

AsaWaldstein.com
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• “Liking” a post
• Replying on customer Facebook/Instagram wall comments
• Reposting customer reviews/testimonials

(website, Facebook,etc..)
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Influencers: Disclose Material Connection
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#Ad  
#Sponsored
#SugarBearAmbassador  
#SugarBearPartner

AsaWaldstein.com
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Proper: Discloser Example

Ed
uc

at
io

n 
U

se
O

nl
y

AsaWaldstein.com

13

Proper: Discloser Example
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Common Pitfalls to Avoid
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Immunity support + disease = high risk

AsaWaldstein.com

FDA Warning Letter, Glenn Burkett Naples Corporation, 1/22/22

• “Krill Oil [included in the Candida Kit] Omega-3 supports immune system against
Candida”
FDA Warning Letter, Applied Health Solutions, Inc, 11/22/21

− Chronic Fatigue Syndrome – To generally build up immune system, gradually increase  
GSE amount to the recommended dosage for colds, flus, and viruses. . . .
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Best Practices For Lower-RiskMarketing

AsaWaldstein.com
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• Claims should be substantiated
• No high-risk “disease” words

• Train social media managers and content writers
• All marketing is“labeling”
• Blogs are considered marketing

• Follow enforcement trends
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Thank You

AsaWaldstein.com  
Supplement Advisory Group

AsaWaldstein.com
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